
CASE STUDY: 
HEALTHCARE

Birth Center ran a campaign targeting 80 zip codes to drive site 
traffic and increase awareness of services.

Targeting tactics included targeting to over 80 zip codes where 
they drive the most business, audience targeting to expectant 
parents and interest in pregnancy segments, contextual targeting 
to pregnancy content, and site retargeting.  Native content ads 
appeared as sponsored content on contextually targeted audiences 
that included parenting and baby content.

Creatives: Multiple display assets and native ads.
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